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colorscienza 
FOCUS ON THE COLOUR. 

 

WHERE DO YOU LOOK TO INSPIRE YOU? 
 
“Colour is a means through which one can influence the soul. Colour is the key, the eye is the hammer that 

strikes the chord. The soul is the instrument that has a thousand notes.” 
 

Kandinsky 
 

Chromatic researches have always been considered a challenge by a company like ours, driven and motivated 

by amazing creative ideas to improve and innovate constantly. 

Breaking down the pigment, dividing it, fragmenting it to reach its very essence: the origin of colour, its 

purest expression. And then again blending, melting, mixing it in splashes, in layers: fluids and powders 

which generate new shades, in a hand-to-hand challenge which is repeated again and again with the 

naturalness of a biological alchemy. The game of creation, similar to a mathematical equation: subtracting, 

adding, dividing in order to multiply the unit to infinity. Inventions without limits nor rules that transform the 

essence of the pigment – time after time – in dense bodies or impalpable thoughts. 
 

 THE ORIGINS 

OF 

   MAKE UP 
 

 
 

 

 

 

 

 

 

 

 

HIGH TECHNOLOGY AND SCIENCE IN THE 

SERVICE OF COSMETICS 

It looks like a picture by 

Mondrian, but it’s actually 

a computer-generated 

image. Broken down and 

enlarged, the picture turns 

into details and geometrical 

shapes. 

As the computer pixels 

get smaller and smaller, 

the image gradually 

starts taking shape, but 

the geometrical structure 

still prevails. 

Now the image is in high 

definition: the perfect focus 

allows us to distinguish 

even the smallest details, 

and to enjoy its polished 

plays of chiaroscuro. 
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Nowadays, new make-ups don’t restrict themselves to simple chromatic plays, but make use 

of more and more sophisticated and leading-edge formula which guarantee them a perfect 

photo-finish. Just as computers allow us to touch up images, newly discovered eye shadows, 

face powders and rouges allow us to illuminate our complexion and correct or camouflage 

any existing blemish. This is all thanks to high cosmetics engineering formula, which – 

enriched with PHOTO-CHROMATIC PIGMENTS and other optical prodigies – are capable 

of reproducing the fluo effect (the one that in photography makes everything appear more 

beautiful) and to change intensity according to whether the light is artificial or natural. 

Moreover, the presence of MULTI-LAYERED COATED PIGMENTS divides light into 

three dimensions – which on an optical level manages to smooth out little lines and wrinkles, 

give the appearance of fuller lips and highlight the eyelids. 

 

The innovative drive is also great on the chromatic front. With a technique called 

METAMERISM, we create colours with pigment blends composed of dominant spectral 

shades, resulting in a great exaltation of the luminosity and more iridescent and vibrant 

performances. The final result is a chromatic play capable of giving the colour double its 

normal electric intensity, with a peculiar optical effect which makes it look grave and 

dignified in its dark and concentrated state, while pure and graceful when in a light and 

rarefied state. During the optimization of the pigment hue, we have brought the colour to 

SATURATION through heating, with a high quality process. Every colouring is exposed to 

high temperatures and then cooked, in order to obtain intense and full pigments. With an 

innovative technology called ATOMIZATION, we are able to reduce the pigments to 

infinitesimal particles, whose perfectly round and even shape slides smoothly over the skin 

and melts easily during application – giving the impression of applying a second skin and 

creating a visibly smoothing finish effect. Revolutionary elements and masterpieces of 

cosmetic engineering, with pigments capable of creating actual optical illusions and colours 

similar to butterfly wings, have brought to the development of PHOTOTONIC make up. 

Thus, the birth of products with techniques such as COLORFLOP, whose multi-layered 

structure pigments can reflect in a specular way and diffuse light at the same time, making it 

possible to see two complementary colours; COLORTRANSITION, with its high power of 

selective reflection, which creates amazing effects that keep changing according to the 

viewing angle – thus creating an extremely peculiar, almost magical optical effect, capable of 

giving the colour a rich and vibrant intensity; and MIRROREFFECT, with its unprecedented 

strength of luminosity and a metallic brightness produced by micromirrors of thin sheets of 

aluminium. 
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“Everything always begins with the study of colours, and their effects on people” liked to 

claim a real connoisseur, the painter Vasilij Kandinsky. The newly discovered chromatic 

power is incredibly strong, keeps breaking every rule and has already surpassed the 

traditional, bourgeois morality of colours – which nowadays has nothing to offer us but 

conventional and predictable meanings. 

Thus, the baby pink, old-rose or flesh colours which dominate movie stages, clothes and 

make up are no longer a metaphor for the optimistic innocence of the Fifties, but have 

become the shades that better represent the anxiety, melancholy and hypocrisies of these 

times. In the Sixties and Seventies colours were a fundamental component used to define 

spaces and objects. Then, they gradually started being considered ‘vulgar’, and most great 

designers, not wanting to be regarded as mere decorators – eventually removed them 

altogether with the invention of minimal art. Nowadays, they’ve returned to consumer places 

as a destination tool. Prada’s green, Gucci’s brown, Paul Smith’s pink and stripes represent 

for us an irresistible call among the countless, boring heaps of outlets, all as white as boxes. 

“Appetite comes with eating orange”, guarantee both chefs and banqueting designers. “Reds 

and violets stimulate digestion. We can easily confirm this by looking at curry menus, 

pumpkin purèes, vin brulè gelatins, the use of flowers like candied roses and French tulip 

petals for cheeses and fruit mustards. Be careful with yellows (they can cause an acid 

stomach) and put a firm stop to blues – indigestible colour par excellence, because it cannot 

be associated with anything edible. 

Speaking of clothes, how many of us really know which colour we should erase from our 

wardrobe in order not to go unnoticed – or even worse, misunderstood on a first date? Once 

it’s been established that blue is authoritarian, grey is authoritative, red is dynamic and 

outspoken, green betrays a conservative spirit and camel is the perfect nuance of eternal 

subordinates, each one of us will be able to build a ‘palette’ of ‘colour harmonic’ hues. 

Once we get to the subject of make up colours, however, a question naturally comes to mind: 

shouldn’t we mention light as well? Colours, after all, are really the mixed effects of light, 

actions and passions. 

Colours and light have a very close relationship, which can reveal shapes and silhouettes to 

our sense of sight. Sometimes we perceive them as a simple impression of repeling and 

attracting, sometimes as a light glowing and then disappearing, sometimes as a movement in 

the air, or as the vibration of a body – but always as something that connects and separates, 

that leads to movement and produces life. 
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Chromatic researches have always represented a challenge for a company like ours, driven 

and motivated by the constant investigation of the most ‘amazing’ colour associations. 

 

 

HUE, LUMINOSITY AND SATURATION 

All colours have three dimensions: hue, luminosity and saturation. The hue is the relative 

position taken by a colour in the spectrum. It is the quality that determines whether a colour is 

red, green, blue or yellow: it is, therefore, the family of a colour. The luminosity is the ability 

to reflect light. In theory, white reflects 100% of incident light, while black reflects 0%. 

Between these two extremes we have the axis of grays, carrying variable intensities. Every 

colour is characterized by a precise luminosity in respect to this grayscale. Normally, to 

describe variations of this measurement, a colour is defined as lighter or darker. The 

saturation, or chroma, represents the intensity and purity of a colour. Its minimal level brings 

us back to the grayscale, therefore the difference in saturation of a colour is defined as more 

intense or grayer, brighter or paler. In our effort to optimize pigments with a high quality 

process, we’ve brought the colour to saturation throught heating. Every colouring is exposed 

to high temperatures and then cooked, in order to obtain intense and full pigments. With the 

technique called metamerism, on the contrary, we create colours with pigment blends 

composed of dominant spectral shades, resulting in a great exaltation of the luminosity and 

more vibrant, beautiful and iridescent performances. The final result is a chromatic play 

capable of giving the colour double its normal electric intensity, with a peculiar optical effect 

which makes it look grave and dignified in its dark and concentrated state, while pure and 

graceful when in a light and rarefied state. 

 

 

THREE-DIMENSIONAL LIGHT 

Multi-layered coated pigments divide light into three dimensions: on an optical level, they 

manage to smooth out little lines and wrinkles, they give the appearance of fuller lips and 

they highlight the eyelids. 

 

 

ATOMIZATION 

An innovative technology that can reduce powders and pigments to infinitesimal particles, 

whose perfectly round and even shape slides smoothly over the skin and melts easily during 

application, without collecting in creases or wrinkles – giving the impression of applying a 

second skin and creating a visibly smoothing finish effect. 
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COLOR FLOP 

Multi-layered structure pigments that can reflect in a specular way and diffuse light at the 

same time, making it possible to see two complementary colours. 

 

 

COLOR TRANSITION 

A technique with an high power of selective reflection, which creates amazing effects that 

keep changing according to the viewing angle. It creates an extremely peculiar, almost 

magical optical effect, capable of giving the colour a rich and vibrant intensity. A real 

concentrate of ‘laser’ waves. 

 

 

MIRROR EFFECT 

An unprecedented strength of luminosity and an unexpectedly brilliant, metallic brightness 

due to micromirrors of thin sheets of aluminium. 
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 Color  

    your life 
 
 

Brunette, blonde, red-haired or brown-haired: every woman, according to her hair-color, 
her skin complexion and her eyes, has got a range of shades which can enhance her 
beauty. How can you understand which is the right one? There is a science which studies 
the relation between the individual's chromatic features and the feeling of harmony. It is 
called “Color Harmony” and it was born at the beginning of the last century; it was 
Johannes Itten, an artist and a teacher at the Bauhaus School of Art in Germany, who 
elaborated the theory. This technique, which allows finding harmony by matching one 
person’s face and hair tones, has then been used by Carol Jackson during the ‘70s. She 
was the founder of CMB, Color Me Beautiful, and she detected different chromatic types 
of women, grouping them according to the shades that characterize the four seasons: the 
light and brighten Spring-woman, the sunny Summer-woman, the warm and intense 
Autumn-woman, the cold and clear the Winter-woman.  

 

What kind of... season are you? 
 

●Spring                        ●Summer  ●Autumn    ●Winter 
Your face shows light, 
bright and warm shades, 
without any evident 
contrast. 
Eyes: 
Clear blue/turquoise, 
green, hazel 
Skin Complexion: 
clear, softly golden  
Hair: 
honey blonde with 
golden undertones 

 

The skin complexion is 
enhanced by a rosy 
glow. The general effect 
of your face is soft and 
delicate.                
Eyes: 
Clear blue.                   
Skin Complexion:                       
very cool, with a rosy 
undertone. 
Hair:                               
light blond or with an 
ashy shadowed root.  

Your face is well-
balanced in terms of 
tones and it presents 
warm soft shades. Your 
charm is sweet and full 
of harmony.     
Eyes: 
Brown, often highlighted 
by green or amber 
glows. 
Skin Complexion: 
light skin with a peach-
colored undertone. 
Hair: 
chestnut brown with  
auburn nuances. 

You own an aggressive 
kind of beauty, 
enhanced by dark eye-
brows, which give 
strength to your eyes 
and hair colour. 
Eyes: 
black or dark-brown. 
Skin Complexion: 
Pale or with olive 
undertones. 
Hair: 
black or compact 
chestnut brown. 
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Find out how you feel now   
Would you like to discover the hidden part of your psyche? Are you serene or are you going 
through a difficult time? Colors can reveal your attitude towards reality. Psychoanalysis has 
elaborated different tests which are employed to investigate tensions and emotional states. The 
most used and famous is the one created by the Swiss Psychotherapist Max Lüscher, teacher of 
color diagnostics in several European, American and Australian universities. His chromatic test 
can identify anxieties, desires and aspirations. Here are the rules of the game.    

 

T h e  r u l e s  
Cut out the eight cards you find in this page and stick each color on a piece of cardboard. Place them randomly on a 
table, then range them according to your preference, starting from your left, in the following way: on the very left, place 
the first color you choose, followed by the second, third and fourth. At your right, on the contrary, put the colors you 
hate. In the middle, leave the hues you feel indifferent toward.   

 

T h e  o u t c o m e s    
The first two cards on your left say how you would like to be and behave. The third and the fourth ones reveal how you 
are feeling right now. In the middle, there are the colors you are indifferent toward: they express your potential. The last 
two colors on the right, the ones that you refuse, explain your fears, the repressed needs. This choice, however, is not 
definitive. Even if you understand that you are not at your very best, remember that things could change tomorrow. 
This is the reason why you can repeat this test every time you want, always finding out different outcomes. Here are 
the colors and their meanings. 

 
 

 
 

       

  Blue                Yellow          Grey           Brown          Black            Red             Violet            Green  
 

 
Blue 
If you love it: you reveal a deep sensitivity. You pursue traditional values, harmony, rules to follow. You are sensitive 
and vulnerable. You need peace and quiet, as blue symbolizes calm.    
If you refuse it: you want to break every kind of connection. At the moment, you appear disheartened and feel like 
going away from a situation which is not gratifying enough. You find it difficult to concentrate, feel nervous and fear 
calm. In order to overcome this depression, surround yourself with yellow and red.  
 
Yellow 
If you love it: you show optimism, enthusiasm, affectivity. You open yourself with joy to everyone and search for other 
people's regard. New things thrill you. You are going through a lively period. If you have any problem, by choosing 
yellow you express the willpower to get over it. Pay attention, however, to a certain shallowness. 
If you refuse it: you are disheartened and feel isolated. You are nervous and crabby, you do not show any self-
confidence. As you do not want to be disappointed, you avoid action. If at the top of your preferences is green, you 
should rally. Do you refuse yellow and prefer red? You are looking for adventure, only to forget your defeats. 
  
Grey 
If you love it: you can not commit yourself to anything. You are distant and indifferent. Stress pushes you to stray from 
problems. Grey as a second choice enhances the meaning of the favorite color. This represents the only solution to live 
your daily life. For example: yellow, grey; this sequence says that you are afraid of being alone, as a consequence you 
always look for company. 
If you refuse it: you need some participation. You are suffering from being excluded and want to be present 
everywhere. If grey is at the end of the list, you constantly express the dread of not getting involved. You often have a 
second purpose.  
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Brown 
If you love it: this color reveals sensuality, but also uncertainty and the unfulfilled desire of assurance within the family 
circle. You are an easy to please woman. Even if you feel really tired, because you work or study hard, you are happy 
of your own life. Do not overdo it. Maybe you have just overcome a physical issue. Brown at the first or second place 
also reveals your need of tenderness. 
If you refuse it: you restrain joy. To you, self-satisfaction appears as a weakness, so you do not look for it. You need 
self-assertion. The way you are now, you are neglecting your health. You demand a lot from yourself, no matter the 
price. You do not want to disappoint who is putting a lot of expectations on you. Avoid exaggerations! 
 
Black 
If you love it: you express resignation, protest; you are afraid of losing what you have. This is not a truly happy moment 
and you think things will never change. You rebel against the environment surrounding you. But do not act on impulse! 
If black is your second choice, it means that you are willing to do anything in order to reach what the first color points 
out. E.g.: blue and black say that you want to reach peace of mind at all costs. Red and black: you aim at satisfying the 
most extreme desires. 
If you refuse it: you do not give up on anything and try to control every aspect of your life. The risk is that you turn into a 
spoilt fickle person. 
 
Red 
If you love it: you are endowed with vital energy and a strong willpower. You are impulsive, energetic and daring. You 
need success and give a lot of importance to the present. Playing like an actress on stage, you are looking for 
applauses, but sometimes you have a melodramatic attitude. You run the risk of crossing the line! 
If you refuse it: you lack vitality, showing desire of protection. Red scares you: its energy frightens you. You express 
anxiety, especially if your favourite colour is blue or green. If yellow is at the first place, this crisis is just temporary.   
 
Green 
If you love it: you are a firm, steadfast, proud woman. You are not easily influenced and pursue self-assertion. On the 
other hand, sometimes you restrain yourself too much and you act as an individualist. You get on your high horse and 
behave like a teacher. You do not like changes. The risk is to be avoided by other people because you are too 
conservative.  
If you refuse it: failure frightens you. You are stubborn, tense and irritable. You are walking through a moment of 
exhaustion. You avoid your duties and obligations and live with a bored attitude every situation you judge as imposed 
upon you. 
 
Violet 
If you love it: you are endowed with insight, desire of magic and show a certain tendency to irresponsibility. You feel 
insecure and hardly control your emotions. You try to please other people and look for understanding and kindness. 
If you refuse it: self-centered, susceptible, rational, you suffered an affective disappointment. You fear intimacy and 
look for isolation. You are also distrustful: someone once disappointed your expectations and now you prefer the way 
of reason over the way of the heart. 
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