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THE 

PLEASURE 

OF 

TEXTURE 
 

Mousse, soufflé, powders… 

Velvety effect, crackling, hot or cold. 

Innovative, pleasant to touch and smell, 

textures are the protagonist  

on the cosmetic stage. 

Of comfortable consistency and a high 

gourmand performance, these textures slide, 

melt and caress… 

An immediate sensation of well-being is 

guaranteed. 
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Are the worlds of  body and soul so far apart? They are not: our human organs of 
sense modify our response to external stimuli  in a variety of  ways: altering our 
physiological, psychological, verbal and physical behavior in a continuous interaction 
between “internal” and “external” – a relationship between body and mind so close 
as to make independent action of one from the other quite unthinkable.  
Basic perceptions come into contact with accessory sensations forming a particular 
mix which tickles feminine instinct and caprice, her web of nerve endings connecting 
at breathtaking speed with the mind. It is a well known fact that there are anatomical 
bonds between the brain and our peripheral organs which represent a real motorway 
between body and mind. 
 

CONTACT FIT 
In a world dominated by increasingly virtual and intangible communication 
technologies, our sense of touch emerges more than ever in all its significance. The 
novelty is comfortable touch,  that is, the type of contact capable, like a simple 
embrace, of transmitting emotion and reduce stress. It is no surprise, in fact, that the 
FREEHUGS campaign has had such success; created by Australian Juan Mau, this 
movement consists of squads of volunteers in a city’s main squares and parks who 
embrace the passers-by. 
 

Let yourself go -  enjoy contact, otherwise known as the sense of touch. Technology 
today is permeated with it: think of mp3 players, iPod touch screens, you name it. 
But the realm of touch par excellence is that of beauty.  
After an overdose of visual stimuli (we live in a world of appearances), we indulge in 
that of hearing, exploiting even the curative properties of music (think of music 
therapy). Smell isn’t far behind, as we can see with the  boom of aromatherapy, a 
real  must even in the most exclusive Spas around the globe. As to taste, it was and  
is the unbeatable protagonist in the world of pleasure.   
 

MYSTERIES OF TOUCH 
Even the shortest, most fleeting contact will provoke a scientifically measurable chain 
reaction in any living organism. 
The twenty types of nerve endings present on the skin carry the information to the 
spinal cord, which sends messages to the brain where the feeling is registered, 
decoded and transformed into biochemical processes.  
If contact is calibrated, the skin-brain connection activates the synthesis of 
endorphins, which produce pleasure and relaxation, and alpha MSH, fundamental for 
its anti-inflammatory action. 
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While our other four senses are located in specific parts of the body, our skin - and 
hence our sense of touch - is found all over. Just take a few minutes to see Edith 
Piaf sing “Je t’ai dans la peau... tu est partout sur mon corps...” on YouTube and you 
will see what we mean. You will understand why love begins on the skin, lingers in 
the mind and then proceeds towards the heart.  
The 500 touch receptors (heat, cold, pressure, pain, etc.)  present on each and every 
square centimetre of our skin enhance the other four sensorial experiences. It is an 
interesting fact that both the skin and the nervous system of human beings and other 
mammals arise from an only embryonic layer, the ectoderm. In fact, the co-relation 
between the two has been the focus of scientific and cosmetological studies for 
years. 
Our goal at Anya Cosmétiques: producing a touch sensation with immediate effects, 
keeping in mind even the most demanding expectations of performance.   
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“One of the biggest joys in the world is Beauty. 

Look for it and acknowledge it where it exists, 

Look for it and glorify it where it does not exists. 

If She is your companion, you can always be happy” 

          Nefertiti 

 
Are body and mind such distant worlds? The answer is no: humans have sense 
organs that allow them to respond to external stimuli with physiological, psychic, 
behavioral or verbal alterations, within continuous close-contact interactions between 
"inside" and "outside", between body and mind, and this is why we cannot talk about 
intervening on either one of them without side effects on the other. Basic and 
accessory perceptions fuse together in a brand new mix which tickles female instinct 
and caprice, stirring the nerve connections between perception and mind. Scientific 
discoveries are clear about it: there are anatomical passages connecting our brain to 
our peripheral organs and that is why we can say there is an actual "highway" 
connecting body and mind. 
 
 
 
BEAUTIFUL AMONG THE OTHERS 
 
A cosmetic applied to our dermis produces an effect on the boundary between the 
self and the other, on the barrier affecting the individual's relations with their 
environment and therefore on that part of the self with a relevant social meaning. It 
produces an added value to everything that happens peripherally.  
By putting on some makeup, some people gain more self-confidence and tend to 
have a more positive attitude. Physical appearance (or, more precisely, variations in 
physical appearance) and self-confidence are strictly related and therefore improve 
the perception of the self, thus affecting personality. From a local application, we 
reach self-perception through our senses with a guaranteed surplus of self-
confidence – including our sixth sense, i.e. that remarkable intuition that we should 
all listen to and that is encoded in the hippocampus, in the middle of our brain, which 
is a crossroads of feelings, emotions and memories. 
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BRAIN STIMULI 
 
We approach a painting by "looking" at it, a perfume by "smelling" it, some music by 
"listening to" it, a material by "touching" it, some food by "tasting" it. Intellectually 
speaking, we only use one sense at a time, while in all the actions listed above more 
than one sense could be used. 
The ability to "sense" messages of stimulation and pleasure and to assimilate "new 
feelings" by using our senses must be the answer by the world of cosmetics with 
products for total wellness of body and mind. 
Some studies have observed the neurological activity of a group of people while they 
were being applied some makeup. These studies measured the effects on the test 
subjects' nervous system, e.g. changes in the composition of body fluids like saliva. 
New electrodermal and electrothermic techniques can measure the responses of the 
autonomic nervous system, which influences the unconscious reactions of our 
organism to external stimuli. The relation between the feelings of pleasure and 
wellness and immunological stimulation has been scientifically studied and the 
results have been published. 
Everything could be explained by imagining a mechanism where psychological 
wellness (or, on the negative side, a condition of distress) produces some signals 
that activate some parts of our brain which control the responses of our autonomic 
nervous system and endocrine secretion. Thence derive the effects on our immune 
system. 
Therefore, there is a total interaction between the neurological system, the immune 
system, the epidermic system and the endocrine system. In a famous experiment, 
human volunteers underwent stressful situations while many of their physiological 
parameters were being monitored: the negative influence of stress on their skin 
became clear from the very beginning. On the other hand, the application of 
cosmetics and the inhalation of pleasant smells modified the levels of glucocorticoids 
and influenced specific types of immune skin cells, thus producing positive effects. 
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A FEAST FOR YOUR SENSES 
 
A brilliant piece of Western literature completely focused on memory such as La 
Recherche (Marcel Proust's In Search of Lost Time) was born thanks to the 
memories triggered by a small cake - a madeleine - dipped in lime blossom tea. 
According to Plato, taste and smell do not bring only joy, but also beauty. In Chinese 
poetry, "music has the same rhythm as taste", just like one Indian theory 
synchronizes "music with the rhythm of feelings". The Western world is on the same 
line. In the alchemical process called cosmetics, the sum of the ingredients becomes 
something original, a message of feelings, stimulations and pleasure for ourselves 
and toward others - an hymn to love. 
That love where psyche and body are intriguing accomplices. 
 
 
ESTHESIA 
 
As our body is pure esthesia, it is not only limited to mere cognitive perception: each 
perception tells us whether we like something or not, whether it is attractive or 
repulsive. That is why going beyond the narrowness of daily life by entering a 
different body and dimension improves our lives. Each cosmetic product must 
include ingredients which allow us to see the outer world and our inner world as 
more fitting and colorful. So we need to work in order to polish up and enhance our 
most ancient senses, gates to our emotions, interpretation keys for a wiser 
perception. The way is paved and the cultural-historical context seems favorable to 
the re-evaluation of all our senses and to the enhancement of their simultaneity. 
Within this “new skin” we are ready to dream, to imagine ourselves in a different 
story from the usual and tiring daily life. It is the art of metamorphosis, and 
metamorphosis always starts from our body. Cosmetic products thus represent the 
very beginning of this transformation process. 
It is amazing to remove one’s sad patina and wear a new one, look at oneself at the 
mirror and see change. Just like in fairy tales. The choral dream starts from the 
search of new materials, dream materials, to reach the composition of dream 
products, wrapped in silver paper and full of stars. Good stars. 
 
“Dreams are the infinite shadow of the Truth” 
                Giovanni Pascoli 
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You have 24 hours 

to carry out your plan. 

Sight, taste, touch, smell and hearing: 

your companions 

in the game of seduction. 
In the game of seduction you know very well that all the 5 senses play a role. 

Here is some useful advice to always find a way into somebody’s heart… 
or at least to avoid crashing and burning. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Win her through her 

stomach, not through 

her nose.  
Where are you taking her 

out for dinner at your first 

date? Pizza, sushi or 

Mexican? If she is a simple 

girl, go with a pizza. It 

makes you cool but it does 

not take much. Do not 

choose an onion pizza, your 

breath might rebel. Is she a 

sophisticated girl? Take her 

to a Japanese restaurant, it 

will not be cheap, but if you 

are dealing with such a girl, 

you should take that into 

account. Is she a fiery 

woman? Choose a Mexican 

restaurant, as a spicy dish 

will only increase her 

passion. Just be careful and 

avoid bowel movements 

with strange sauces. 

 

Looks also count. 
 

Avoid white socks and possibly all socks that do not reach your knee: while crossing 
your legs, you might show your hairy calf - which is not really sexy. Do not choose 
too tight of a shirt if you can't wear it. And avoid vertical stripes, you know they tend 
to stretch. If you insist with stripes, go with horizontal ones, and always remember 
that black makes you look slimmer. 

Listen up. 
 

The first approach is extremely important. What do you say to introduce yourself? "I'd 
like to know two things: one, your name; second, would you like to be the mother of 
my children?" A bit too much. But if she is funny, you might hit the target. But the 
music you choose at home or in the car makes the real difference in your first date. 
Be careful because the wrong album might ruin your life: you will always be the 'Tom 
Jones' kind of guy, no matter how you insist on saying that CD is your mother's.  
 

The perfume of conquest. 
 

Smell is the sense that follows you the most in your conquest. You 
can't leave your house without using a deodorant because your sweat 
glands went banana the moment you saw her. Look for a long-lasting 
product, ideally with a 24h effect - you do not know if you are coming 
back home tonight. Then your perfume: avoid wearing one that 
clashes with your deodorant. Possibly use one with the same 
fragrance. Avoid unpleasant cocktails. The trail you live is extremely 
important. Try to leave a good one. 
 

Make contact. 
 

You know about body 

language. If she is 

frequently touching her hair 

or, even better, her ear 

lobes, then it means she 

would like it to go further. 

And if you gently remove 

an eyelash from her face or 

a crumb from the corner of 

her mouth, she will not be 

able to resist you. After all, 

they are all drills in 

preparation to the actual 

contact. 

mailto:bien@anya.it


 

ANYA COSMETIQUES s.r.l..●  Via Case Basse,  11 ● 27017  Pieve Porto Morone ● Pavia ● Italia 

Cap. Soc.  € 100.000  i.v.●  C.F. – P.IVA e RI  01590360184 ● REA Pavia 195796 

Phone: 0039.0382.788315 – 0039.0382.718033 ● Fax 0039.0382.719322● E-mail bien@anya.it ● Internet site: www.anya.it 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

    
 

 

 

 

 

 

Seduction 
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“To explore sexual desire through beauty websites, fragrance, texture and make-up is the 
latest objective of world cosmetic research labs” affirms trendsetter Imagen Matthews. 
Cosmetics as aphrodisiacs. More potent as irresistible fetishes than oysters or hot peppers. 
Something Marilyn Monroe knew well when asked what she wore in bed: she answered, “Chanel 
N° Five!” A trend cosmetics have fully adopted by creating ever more seductive products which 
dress women  in such a way that you’ll want them undressed. Eroticism with class: sophisticated, 
maliciously playful, acutely sensual. 
The tendency comes softly, imperceptibly, parallel to the cautious and surreptitious step of desire 
acknowledgement and acceptance. A gradual shedding of inhibition which is now an overt 
presence forcing the cosmetic industry towards erotic frontiers formerly considered too daring. 
Voluptuous creams, intense fragrances, glittering or camouflage make-up, sensual and titillating 
brushes, new textures appealing to our deepest phantasies. We go on the stage, we play a part, 
we become our character and explore our  unknown cravings, setting  our long hidden secret self 
free, unfettered. Key words: Playful, ironic, fun-loving. The vulgar never comes into the picture. 
New products flirt with refinement, aesthetics, decadence. Without taboos.  
For most of the twentieth century, cosmetics have dealt mainly with improving our physical aspect. 
The Nineties introduce a new cosmetic conception: “look” gives way to “feel”, a mood which delves 
into a new world of sense and imagination, less tangible, more psychic. This produces formulas 
with supplementary properties which nurture not only the skin but also the spirit. The previously 
exclusive functionality of a product is now as important as its explicit sensuality, its capacity to stir 
the erotic imagination and the desire of evasion of twenty-first century women. Their world today, in 
fact, is a continuous demand for social and professional participation, intellectual and emotional 
presence, political leadership and home management - a challenge women accept and assume 
efficiently and thoroughly. Never forgetting to be first and foremost, feminine, under and over their 
skin. Hence the wish to pamper themselves, to  nurture their bodies and their minds with the very 
best of cosmetic possibilities. 
 
 
BODY AND MIND FLIRTATION 
 
How does it happen? with formulas, ingredients, textures and fragrances which open the door to 
new emotions, sensations and, above all, to pleasure. Nothing more and nothing less than sheer 
pleasure. Taking their cue from boudoir secrets and erotic play, cosmetics pave the way towards a 
renewed desire for real live pleasure, forgotten if not quenched  by the modern mania for web 
encounters and virtual experiences. Cosmetics give us back our primal instincts and connect us 
once more to our natural, vibrating pulsations:   
scented candles which melt on our bodies during an aphrodisiac massage, essential oils for a “first 
aid” anti-depressant treatment, perfumed emulsions with a tranquilizing effect of endorphine 
efficacy, yoga creams which donate elasticity to the skin and peace to the mind. Sticks to pamper 
your lips with, awakening a host of exciting sensations; pencils to doodle freely  all over your body; 
moisturizing ice cubes for thrilling, tickling experiences.  
Is Emo-cosmetic.Today’s most innovative products go hand in hand, in fact, with research in 
neuroscience and psychology. They aim at supporting the modern concern to combat stress and 
stimulate well-being by imitating and enhancing those innate neurological mechanisms which 
govern our moods and bodily functions. Not only as instruments of beauty but as the  key to our 
inner peace, cosmetic trends today also adopt certain principles of ancient Hindu wisdom by 
activating a balance of our Chakras, the centers of life force energy within our own bodies. 
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EMOTIONS ON YOUR SKIN 
 
The focus, then, is on SKIN, that vast territory of conquest, the most extensive, visible and 
sensitive of our entire body. “Seeing invites touching” the ancients used to say. In fact, man’s 
sense of sight has been developing steadily during his long evolution, enabling him to gather 
information of the world around him, hunt and capture his prey.  Like today, when that same primal 
instinct is aroused by a woman who is there just for him, ready for his pleasure like a true Geisha,  
titillating his erotic imagination as he watches her undress and become her real intimate self. A due 
reward for the warrior for his daily battles in the office, in the traffic, in the gym. In fact, luxury 
brands have accepted the challenge and turned out a myriad products which pamper the  skin with 
caressing treatments,  tingling scents and  perfumes, seductive elements which prepare it for 
contact.  Agent Provocateur, the British lingerie brand world famous for  shaking the renowned 
British self-control, has come up with the voluptuous Ménage à Trois Massage Oil, (mini elixirs in 
three exotic scents: rose passion, ylang ylang and tuberose) and the cream Body Glamour, both of 
which promise to leave skin sensuously soft and mysteriously glowing. Not to speak of luxury 
lifestyle brand Kiki de Montparnasse’s Body Crème, its latest sexy temptation for beauty addicts; 
listen to the instructions: “Spoil yourself  and apply to your body with the anticipation that loving 
hands will roam”. Chanel’s Allure Sensuelle, Crème pour le corps, formulated with pink berry 
essence, vanilla, jasmine and iris, relaxes the skin, while the soft texture of  KenzoKi’s Belle de 
Jour awakens the senses.  
 
 
SEXY SCENTS 
 
The vision of hands that undress, the lover’s light touch, and last but not least, a particular 
fragrance enhancing the atmosphere to the utmost. The sense of smell, in fact, plays a key role in 
the game of seduction. Hence the key word in the erotic scenario: aromatherapy, a science which 
promises to cure anxiety leading body and mind towards pleasure and satisfaction. Seduction 
means attracting, drawing someone toward us. What better weapon than perfume? Albeit less 
sensitive in humans than in animals, smell has a particular characteristic in all species: its message 
reaches the brain instantly, stimulating the areas of emotional memory and sensation. This is why 
the reaction, whether pleasant or not depending on our subconscious’ feedback, is immediate.  
Among the scents which evolution has preserved for our pleasure is that of pheromones, invisible 
substances produced by our body which transmit, among other messages, sexual arousement and 
willingness. A recent investigation at Canada’s Calgary University on mice reveals that male 
pheromones activate the production of neurons in the female brain, stimulating its potential and its 
speed. We have reason to believe the same happens to humans. In fact, the most renowned 
cosmetic brands are busy exploiting the latest scientific results and studying fragrances which 
attract, seduce and bewitch. The research team at prestigious Givaudan, Geneva’s leading 
company in the flavors and fragrance industry, turns out 2,000 new molecules per year. Naughty 
Coco de Mer’s pheromone-based Molecule Perfume 1 has conquered the hearts of Elton John and 
Kate Moss, while Aveda’s Love PureFume Absolute rollerball applicator fondles neck, wrists and 
cleavage, tempting male looks and not only. And what about the publicity campaign for Dior’s 
Midnight Poison? can anything be more alluring than Cinderella Eva Green, under Wong Kar-Wai’s 
masterful direction,inting at the high erotic potential of this fragrance based on black rose essence 
and amber patchouli? 
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A MAN MEETS A WOMAN 
 
A woman scent is hide in the messages that her body talk. If she likes her, imperfections too, send 
a positive message, a vibration able to attract. To seduce is important to feel easy in guepiere too 
that lines the forms or dressing shoes with 12 cm. Otherwise this difference between self-image 
and told image to other people will appear, enjoying the atmosphere. Surely is a difficult alchemy. 
The elements should find right equilibrium. The sculptor stone’s chief creates a more expressive 
nature work. The violinist that knows very well the potentialities of strings sounds better. The same 
a woman beware of her body use it as a pleasure instrument.  It is the possibility to see own body 
desired, watch it trough the eyes of who love it. And so love it as same way. Indeed probably more, 
with a common denominator: the pleasure, that charm us and finally seduce us. 
Collateral effects: no one. The good mood, everyone know, is contagious. 
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