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LIPSTICK TESTER SINGLE USE: iTRY-ON SAFE (I.T.O.S.) 
 
At the time of the Covid-19 pandemic, the world has witnessed a paradigm shift. More and more people have begun 
to search the online world for the benefits of the more traditional shopping experience such as that inside a physical 
store. The health emergency has given a strong push to the adoption of virtual try-ons such as augmented reality and 
artificial intelligence. The question of the importance of product testing actually arose even before the pandemic for 
online purchases (where the inability to test the product made the e-commerce channel unattractive for many 
consumers). Today meeting, talking, ordering online is easier than doing it live. This simplicity, however, necessarily 
goes to the detriment of the depths and multidimensionality that only a physical encounter can have. 
 
OMNIPRESENCE ON A PHYSICAL AND DIGITAL LEVEL ... WHAT ARE WE AT? 
It is this need to return to a more human dimension, without giving up the comforts of technology, which has given 
rise to what is called PHYGITAL EXPERIENCE. Phygital is a compound word that combines the concepts of PHYSICAL 
(physical) and DIGITAL (digital). It is an approach that involves a series of activities aimed at creating a complete, 
distinctive, incredibly personalized and satisfying customer experience with the customer, connecting the brand and 
the person both in the offline and online world. The pandemic has reinforced the need to make a safe choice for 
anything applied to the skin. The situation we are experiencing will not only have a direct psychological and economic 
impact, but also long-term effects on people's mentality and needs and on their approach to consumption. Hygiene 
will be increasingly essential and the demand for clean and safe formats will increase. Customers browse and buy, but 
they are very interested in touching, smelling and trying. This simply means that the emotional and "analog" 
components remain important drivers towards the purchase. 
 
I.T.O.S. (iTry-On Safe) I’m on the safe side 
Creating a touch-point from a sensory (physical) perception perspective as a real center of Customer Satisfaction 
means getting the customer out of the digital bubble and, as good social animals as we are, making his relationship 
with the brand concrete. There are three elements strictly connected to the service that the company can stimulate 
by building a satisfactory and as personalized as possible Customer Experience: 

• IMMEDIATE: it does not foresee discontinuity in the conversion funnel 
• INTERACTION: communication is necessary to activate the more emotional part 
• IMMERSION: the user is an active part of the experience 

 
These three conditions make the consumer feel more connected to the brand, generate trust, strengthen empathy 
and improve the effectiveness of the DECISION JOURNEY. 
I.T.O.S. is a disposable lipstick tester, diameter 12.7, drip tip, which offers a safe and innovative customer experience. 
 
 

• It is safe and personalized. 
• It is tested directly on the lips. 
• The amount of product (0.3 g) is suitable for a single application. 
• The diameter is exactly that of sale (12.7mm) to repeat exactly the same 

application action. 
• The face is made in a drop shape to be able to draw the contour exactly. 

 
 
 
This is because what influences the choices of consumers is no longer the economy of need but 
above all that of pleasure and attention, a synthetic way of describing the economy of experience 
which must therefore become the real center of attention 
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